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The Universal Software Park in Putuo 
District has been listed among Shang-
hai’s top 20 “creative cultural enterprise 
brands” for 2018.

The winning companies were se-
lected among 77 nominators through 
recommendations and online polls. 
They included the city’s time-honored 
brands, cultural parks and companies in 
the manufacturing, service, technology, 
culture, retail and fashion industries.

The Universal industrial park, de-
veloped by the Putuo government in 
2004 in the northwest downtown, has 
attracted a large swathe of high-tech 
companies in animation and gaming, 
financial technology, Internet film, intel-
ligent manufacturing and big data.

Thanks to the services provided by 
the park operators, the total produc-
tion value of the park has doubled in 
15 years. There are now almost 1,000 
companies based in the park, including 
10 listed enterprises.

Those based in the park have been 
reluctant to move elsewhere since the 
park’s grand opening. To answer the ris-
ing demand, the park has developed an 
affiliated Universal technology plaza, 
huada technology and innovation 
building, Prona plaza and an intelligent 
manufacturing and robotics industrial 
park. The southern and northern ex-
pansions of the Universal park are also 
under construction.

“We’re willing to develop along with 
the Universal park,” said Zhang Junbo, 
general manager of Unity Technologies 
China. 

The US computer software giant who 
creates the world’s most widely used real-
time 3D platform has based its Shanghai 
branch within the Universal park.

Universal Software Park makes city’s top 20 list

The park’s operators have entitled one 
of the office buildings in the park “Unity 
harbor” to attract computer companies 
on engine research and development, 
game development, testing, operation 
and publishing. 

Dou Shen Network Technology Co, 
one of the companies based in the Unity 
building, has developed several military 
games that have gone on to be Internet 
sensations. 

Another company, Gamepoch, a local 
game publisher, has received several 
major investments from abroad.

In the next step, Unity plans to evolve 
into film, computer animation, virtual 
reality, augmented reality, industry and 
education sectors, while develop with  
small and medium-sized enterprises, 
Zhang said.

A lot of companies on the same 

Brainstorming workshops are often 
held in the Universal Software Park 
(left) to help young entrepreneurs and 
professionals. — Ti Gong

Putuo promises favorable policies as it aims 
to focus on first-class business environment 
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S
upported by Putuo Dis-
trict government, China 
Brand Day 2019 serial 
events were launched at 

the Shanghai Convention & ex-
hibition Center of International 
Sourcing in Putuo on May 9.

The China Brand Building 
Summit Forum, the inaugural 
session of the annual event, saw 
discussions from government 
officials and industry insiders 
about how to build home-grown 
brands.

Shanghai will establish a city-
level brand promotion council 
to show its continued commit-
ment to its ongoing efforts. 

Speeding up brand-building 
and pushing forward high qual-
ity economic growth is a priority 
for local companies, Shanghai 
Vice Mayor Xu Kunlin said.

Xu told the forum that the city 
has released an action plan to 
push forward brand-building 
efforts in all of its industry 
sectors. 

The products or services of 61 
benchmark enterprises in the 

city have obtained a “Shanghai 
Brand” certification. 

Tailored policies have been 
made to help promote new 
brands and revitalize old time-
honored brands.

Director of Putuo District, 
Zhou Minhao, said a first-class 
business environment is an im-
portant foundation for creating 

manufacturing, shopping and 
culture.

To further optimize its busi-
ness environment, Putuo has 
launched an upgraded reform 
program and unveiled one-stop 
services for newly established 
enterprises.

New companies based in Putuo 
can now register at single spe-
cialized sections, thanks to the 
innovative scheme launched by 
the district’s market watchdog, 
taxation bureau and adminis-
trative service center.

The district has also launched 
a “3+5+X” industrial policy sys-
tem to optimize the overall 
business environment in terms 
of corporate services and talent 
development.

Putuo will fully support the 
sustainable development of na-
tional brands and attract famous 
products to drive the develop-
ment of related industries. 

The district intends to ac-
tively build a comprehensive 
platform to promote business 
and create a better atmosphere 
for their development.

industrial chains have gathered in 
the park. And several businesses have 
managed to find suitable clients and 
suppliers from their nearby neighbors.

The park operators have developed a 
Universal space where white-collar work-
ers can chat with friends or clients over a 
cup of coffee. Various saloons and train-
ing exercises are also being held in the 
200-square-meter space.

A U-time project has been initiated, 
featuring voluntary services, clubs, as 
well as recreational and even matchmak-
ing events.

A U-pioneer volunteer team often 
visits the elderly and launches energy-
saving or environmentally friendly 
promotions. 

A book club has also been arranged 
to encourage white-collar workers to 
read or watch movies during their noon 

break. Psychological counseling and fit-
ness guides are provided in the park.

While the park operators are offering 
these considerate services, there are 
other companies who contribute to the 
park’s development.

Shouqianba, a mobile payment service 
provider, has cultivated an obsolete gar-
den in front of its office. The plantation 
has been trimmed, several walking paths 
have been created and the company’s 
logo has been erected in the middle of 
the garden.

Meanwhile, a film technology com-
pany, hDVFX, has produced several 
promotional videos from the park free 
of charge. 

“We are willing to pay back the park 
for their considerate services,” said Chen 
Xiaoli, chief strategy officer with the 
company that joined the park last year.

Brand values of Chinese business are revealed at the China 
Brand Day 2019 serial events held at the Shanghai Convention & 
Exhibition Center of International Sourcing in Putuo. — Ti Gong

high-quality development in 
the city. The district is promot-
ing investment, a professional 
service and favorable policies, 
while building a comprehen-
sive platform for Putuo-based 
brands.

Shanghai-originated brands 
have long stood for high qual-
ity and trust, and the city is 

maintaining efforts to con-
tinue these standards.

A joint ranking by the 
China Council for Brand De-
velopment and Xinhua news 
agency assessed 1,293 domes-
tic brands and the Industrial 
Commercial Bank of China 
was first at 2.88 trillion yuan 
(US$422 billion) of brand 
value. 

Putuo has witnessed the 
development of a large num-
ber of time-honored brewery 
brands, match factories and 
flour plants. 

The hero pens, Peony ink, 
Yuexing Group, ele.me and 
Poker City have been based 
in Putuo for several years and 
grown prosperously during 
that time.

Putuo is actively integrat-
ing into Shanghai’s “four 
brands” campaign, and in-
sists on pursuing excellence 
and the highest standards, 
Zhou said. 

The city itself is striv-
ing to become a renowned 
metropolis for services, 


