
Wednesday 26 September 2018 Shanghai DailyA8 putuo Special

Celebrating best in shopping and tourism

Sprucing up the neighborhood ahead of holiday

Bob Yang

A new street garden will open 
to public during the national 
Day holiday next week at Caoy-
ang Community, China’s first 
worker’s community built in the 
1950s.

As part of the campaign to 
upgrade old residential commu-
nities, the garden will become 
the fifth street garden built by 
the greenery and sanitation 
authority of Putuo District this 
year.

named “Origin,” it features 
colorful plants and orchids 

along with a flowing stream 
to create the ambiance of a 
tranquil natural valley. It gains 
its name also because the site 
was the place where the first 
residential building of Caoyang 
Community was built, accord-
ing to the district government.

Caoyang Community in Putuo 
sprung up in 1951 as a home 
to model workers, forerunner 
to other workers’ communi-
ties that were built nationwide 
to accommodate the growing 
workforce during a period of 
rapid industrialization.

Yang Jian

T
he Putuo celebrations 
of the Shanghai Shop-
ping and Tourism 
Festival have begun, 

featuring many shopping and 
cultural events for consumers 
and tourists from both home 
and abroad.

Themed “Travel freely and 
shop happily in Putuo,” the cele-
brations run through november 
11 and involves 18 special events 
highlights Putuo’s attractions, 
landmark shopping sites and 
various experiences.

Several events, such as the 
travel, culture and shopping 
festival at the Global Harbor 
Mall, the largest shopping com-
plex downtown, a handicraft 
festival in M50 art and creative 
park have been selected as key 
events for the festival.

Several popular eateries and 
stores, including the Agathacafe, 
Cote & Ciel and Ant & Grassh-
pper have been listed along a 
recommended shopping route.

The festival’s opening cer-
emony was at the south plaza 
of the Global Harbor Mall on 
September 16.

The mall’s iconic twin towers 
were illuminated with glisten-
ing lights along with slogans 
welcom ing internat iona l 

guests to Putuo.
To prepare for the first China 

International Import expo in 
november, a Putuo volunteer 
recited a poem in various for-
eign languages to showcase 
their linguistic capability to 
serve global participants in the 
import expo. Representatives of 
Putuo’s commercial and travel 
companies pledged to offer the 

best services to visitors from 
both home and abroad.

The shopping and tourism 
festivals aim to showcase Pu-
tuo’s commercial and tourism 
specialties as well as create a 
year-long shopping and tourism 
drive, according to the Putuo 
District government.

Among the events during the 
festivals, a Golden week tourism 

promotion week is being held at 
the Bailian Zhonghuan Shopping 
Mall. Over 20 travel agencies 
promised to arrange safe and 
high quality tourism experienc-
es to their customers, and grab 
the opportunity of the import 
expo to improve the power of 
Shanghai’s tourism brand.

The four shopping landmarks 
in Putuo have been decked out 

for festive celebrations and cul-
tural events. The Global Harbor 
Mall, for instance, has launched 
a series of exhibitions, includ-
ing “take me,” a cup exhibition 
involving haipai — Shanghai’s 
unique east-Meets-west culture, 
and an exhibition by new York-
based Japanese artist Kumi 
Yamashita.

The Changfeng One-day 
Urban Resort, the city’s first 
“urban tourism resort” will 
offer discounted tickets during 
the festival to attract children 
and parents. The resort in-
cludes the Changfeng Joy City, 
featuring the city’s first rooftop 
sports park, the film museum of 
Hong Kong kung fu star Jackie 
Chan, the Changfeng Park and 
Changfeng Ocean world.

The M50 life aesthetics exhi-
bition is displaying a number 
of artworks, delicacies, music 
and merchandize to encourage 
visitors to appreciate the beauty 
in life, while an exhibition and 
experiential class at the Shang-
hai Textiles Museum showcases 
China’s delicate brocade and 
textile products.

Putuo plans to create more 
shopping landmarks and stores 
for the launch of new products, 
according to the organizing 
committee of the festivals.

Xiao Yang

PUTUO District has removed over 500 
abandoned vehicles and over 10,000 
obsolete bicycles from its communi-
ties since a clean-up campaign was 
launched in August.

These vehicles, dubbed “zombie 
cars” by residents, had long been 
abandoned but took up neighborhood 
parking spots. Some vehicles had even 
blocked fire trucks, posing safety 
risks, the district government said.

Officials from neighborhood com-
mittees issued warning notices and 
tried to contact car owners. when no 
one claimed the vehicles, many with 
deflated tires and covered in thick 
dusk, the subdistrict and township 
governments cooperated with the po-
lice to remove them. They are now in 
a compound, where their owners can 
claim them, police said.

District government officials will 
keep patrolling across the subdistricts 
and towns to detect more abandoned 
cars. Residents are encouraged to tip-
off the authorities through the city’s 
comprehensive 12345 hotline.

It is one of five campaigns launched 
by the Putuo government to gear up for 
the first China International Import 
expo in november as well as improve 
the environment and living condition 
of its residents before the national Day 
holidays next week.

Other campaigns include removing 
illegal advertisements, cracking down 
on unlicensed small businesses and 
removing items left in public areas.

Time to get the ‘zombies’ off the streets

New garden to open in Caoyang

The grand opening of the Putuo celebrations as part of the Shanghai Shopping and Tourism Festival 
features singing and dancing shows. The celebrations involve 18 special events.

The “Origin” street garden in Caoyang Community 
Abandoned 
cars and 
bikes being 
collected in 
a clean-up 
campaign 
in Ganquan 
(above) and 
Wanli (left) 
communities


